Social Media Marketing

Unit 6: Social Media Management Tools , Analytics,
Automation, and Marketing Integration
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Planning Tools for Social Media

Planning tools help in organizing and scheduling content in advance to maintain a
consistent online presence. These tools are useful for creating content calendars, assigning
tasks, and preparing posts for optimal times.

Major Purposes:

e To plan and visualize content weekly or monthly

e To ensure regular posting across platforms

e To collaborate with team members efficiently

e To avoid last-minute stress during campaigns or events

Example:

A team of BBA students is running an online campaign for their entrepreneurship project.
They use Trello to:

e Assign roles like content creation, design, and posting
e Plan daily posts for a full week
e Track deadlines for promotions and giveaways
This ensures the campaign runs smoothly without last-minute panic.




Planning Tools for Social Media

Popular Planning Tools:

Tool Name

Buffer

Later

Trello / Notion

Purpose

Schedule posts for
multiple platforms like
Facebook, Twitter,
Instagram

Drag-and-drop visual
calendar for Instagram
posts and stories

Project management and
team collaboration

Best For

Small businesses, content
creators

Visual content planning

Group work, campaign
planning

(¢
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Management Tools for Social Media

Management tools allow users to control multiple social media accounts from one
dashboard. They offer features like post scheduling, message replies, and analytics—all in

one place.

Major Purposes:

e To manage different platforms together (e.g., FB, IG, LinkedIn)
e To assign roles in a team (admin, content creator, analyst)
e To monitor message inboxes and engagement

sproutsocial

Popular Management Tools:

Tool Name Purpose Best For

i Full control over posts, replies, and Teams or brands handling multiple
Hootsuite : : :
analytics for FB, Twitter, Linkedln, etc. platforms

Includes analytics, content planner,

. Professional social media managers
and engagement inbox

Sprout Social



Management Tools for Social Media

Example:

A group of students managing a college fest use Hootsuite to:
e Post updates to Facebook and Twitter simultaneously
e Track RSVP responses
e Reply to queries via a single inbox
e Monitor post engagement across platforms

’

This saves time and increases team productivity. sproutsocial



Monitoring Tools for Social Media

Monitoring tools help track what people are saying about your brand, event, or hashtag

online. This includes mentions, reviews, and competitor analysis.

Major Purposes:

e To measure brand reputation

e To track user sentiment (positive, negative, neutral)

e To keep an eye on competitor activity

Popular Monitoring Tools:

Tool Name

Mention

Brand24

Google Alerts

Purpose

Tracks your brand or hashtag across
web and social media

Provides analytics and insights on
brand mentions

Free tool that emails you when your
keyword is mentioned online

¢ mention

Google

Alerts

BRAND24

Best For

Real-time monitoring

Businesses needing sentiment
analysis

Beginners or students monitoring
projects



Social Analytics

Social media analytics refers to the process of collecting, measuring, and analyzing data
from social media platforms to evaluate performance and make informed decisions.

It involves the use of tools and techniques to track metrics such as reach, engagement,
traffic, and conversions.

Importance of Social Media Analytics:
e Helps in measuring the effectiveness of campaigns
e |dentifies which type of content performs best
e Aids in understanding audience behavior and preferences

e Supports decision-making for future strategies

e Tracks return on investment (ROI) in social media marketing



Social Analytics

Performance Metrics

These are specific indicators used to evaluate the success of social media activities.

a. Engagement: o o ammm
D
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e Refers to how users interact with content (likes, comments, shares, saves).
e Higher engagement indicates strong audience interest.
Example: A promotional post with 500 likes and 80 comments shows effective engagement.
b. Reach and Impressions:

e Reach = Number of unigue users who saw the content
e Impressions = Total number of times content was displayed (including repeats)

Example: A post reached 10,000 people and had 30,000 impressions.



Social Analytics

Performance Metrics

These are specific indicators used to evaluate the success of social media activities.
c. Click-through Rate (CTR):

Percentage of users who clicked on a link out of those who viewed it.

Example: If 1,000 people see your ad and 50 click the link, the CTR = 5%.

d. Follower Growth:

Measures the increase or decrease in followers over time. Indicates popularity and brand
awareness.

Example: Gaining 300 new followers in a week reflects good performance.



Social Analytics

e. Conversions:

Number of users who take a desired action—such as signing up, purchasing, or downloading.

Example: 20 purchases were made from a single Instagram story link. m
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Social Analytics

Social Analytics Tools

These tools help businesses and marketers track, visualize, and analyze social media
performance.

a. Facebook Insights:

e Built-in analytics for Facebook Pages
e Provides data on reach, engagement, audience demographics, and post performance

Example: Helps identify the best time to post and top-performing content types.

b. Google Business Insights:

e Shows how customers find and interact with your Google Business Profile
e Tracks map views, website clicks, phone calls, and direction requests

Example: A business sees increased map searches after posting on Instagram.



Social Analytics

Social Analytics Tools

c. Google Analytics (GA4):
e Tracks website traffic from social media sources Goo Ie
e Measures user behavior such as session duration, bounce rate, and conversions g

Example: A campaign on Twitter leads to a 50% increase in blog traffic. . ' Ana IYt ICS



Social Media Automation

Social media automation refers to the use of software tools and technologies to schedule,
manage, and perform repetitive tasks on social media without manual intervention.

These tasks may include posting content, replying to messages, collecting data, and
analyzing performance.

In simple terms: It is the process of using tools to save time and effort while managing
social media activities more efficiently.

Features of Social Media Automation

e Post Scheduling: Automatically publishing posts on selected dates and times

e Auto-Replies: Responding to messages using chatbots or predefined templates
e Analytics Tracking: Automatically gathering and reporting performance data
e Cross-Platform Posting: Posting the same content across multiple platforms

e Content Recycling: Re-sharing evergreen or old content automatically



Social Media Automation

Popular Automation Tools

Tool Name

Buffer

Hootsuite

Zapier

Chatfuel

Meta Business Suite

Function

Schedule posts, track engagement

Manage multiple accounts,
schedule posts, analytics

Automate tasks between social
media and other apps

Create Facebook and Instagram
chatbots

Manage and schedule content for
FB and Instagram

dagord [JL_IISE‘ sproutsocial
Buzzsuma® € Buffer
socialPilot
% CoSchedule SGODIJ [E]
©Sendible
MeetEdgar a{'ﬂ}]
W Hootsuite



Social Media Automation

Benefits of Social Media Automation

e Saves Time: Reduces the need for daily manual posting and monitoring.
e Consistency in Posting: Ensures content goes out regularly, maintaining audience @ ﬁ
interest. & |
e Improved Productivity: Frees time to focus on content quality, engagement, and RN
strategy. ; = A~
e Better Campaign Planning: Helps plan ahead for festivals, promotions, or launches. \ o I"I ‘
Example: A student schedules an entire campaign for “Entrepreneurship Week” using B O

Hootsuite and focuses on hosting live sessions instead.



Social Media Automation

Drawbacks of Social Media Automation

e Lack of Personal Touch: Automated replies may feel robotic or disconnected to
followers.

e Inflexibility During Crises: Scheduled posts may go live during inappropriate times (e.g.,
during national events or emergencies).

e Over-Reliance on Tools: May lead to ignoring real-time audience feedback or missing
trends.

e Risk of Mistakes: Wrong post, wrong time, or outdated content can harm brand image.

Example: A scheduled celebratory post goes live during a national tragedy, leading to
negative comments.



Social Media Automation

Best Practices for Automation

e Always Review Scheduled Content: Avoid posting insensitive content unintentionally

e Use Automation for Routine Tasks Only: Maintain human interaction for comments and
DMs

e Monitor Performance Regularly: Don’t just rely on auto-reports—analyze insights
yourself

BEST

e Blend Automation with Real-Time Engagement: Combine scheduled posts with live
updates PRACTICE




Social Media Integration

Social media integration refers to the process of connecting social media platforms with
other marketing channels (like content marketing, email marketing, and search engine
marketing) to create a unified and effective marketing strategy.

In simple terms: Integration means making your social media efforts work together with
your website, emails, and SEO to boost overall performance.

Integration with Content Marketing

Content marketing involves creating and sharing valuable content (e.g., blogs, videos,
infographics) to attract and engage an audience.

Integrating social media with content helps in promoting that content, increasing its
visibility, and driving more traffic to websites.

Benefits:
e More content reach and shares

e Stronger brand storytelling
e I[mproved content engagement



Social Media Integration

Example: A BBA student writes a blog titled “Top 5 Business Trends in 2025” and shares it
on LinkedlIn, Instagram, and Twitter. It drives traffic to their blog and builds authority.

Integration with Email Marketing

Email marketing involves sending newsletters, offers, and updates to users’ inboxes.
Integrating email with social media can grow your email list, and promote social pages
through email content.

Ways to Integrate:

e Add social mediaicons in email footers
e Promote newsletter sign-up links on social platforms
e Share email-exclusive offers via social media

Example: A college club promotes an upcoming event by posting a “Sign up via email to get
your entry pass” link on Instagram Stories.



Social Media Integration

Integration with Search Engine Marketing (SEM)

SEM involves promoting websites using paid ads (Google Ads) and SEO techniques to
appear higher on search engines.

Social media helps boost SEO performance by increasing traffic, backlinks, and content
engagement.

How It Helps SEO:

e Shares and clicks from social media drive more visitors to your website
e |Increased visibility leads to brand mentions and external links
e Engaged content often ranks better over time

Example: A student’s e-commerce project posts product links on Facebook. These posts are
clicked, increasing the traffic to the website. Over time, Google ranks the site higher due to
regular visits.



Social Media Integration

Benefits of Social Media Integration

Area Benefits of Integration

Content Marketing Wider content reach, better engagement, QO %m O
(
)
—J

more traffic

More subscribers, stronger brand recall,

Email Marketin .
& better promotion

Boosts SEO indirectly, improves Google

Search Engine Marketing (SEM) ranking, more backlinks






