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ROI (Return on Investment) in social media refers to the benefit a business receives
from its investment in social media platforms. This investment can include time, money,
content creation, and ad spending.

In simple terms, Social Media ROI answers this question:

“Are we getting valuable results for what we put into our social media efforts?”

It helps you prove whether your campaigns are worth the effort or need improvement.



Metric What it Measures Example

Engagement Likes, comments, shares, saves A video gets 2,000 likes and 500 shares

Reach/Impressions How many people saw your post or ad A story reached 10,000 unique users

Click-through Rate % of people who clicked on your link 5% CTR on a Facebook ad

Conversions Completed goals: sign-ups, purchases, downloads 20 sales made from a promotional post

Customer Acquisition Cost (CAC) Cost to gain one customer Spent Rs. 1,000 and got 10 new customers → CAC = Rs. 100

Metrics to Measure ROI
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To measure ROI, we must track specific metrics that indicate how well the campaign is
performing.

Common ROI Metrics:



Goal setting is the foundation of any successful social media strategy. Without clear
goals, it’s impossible to measure performance or understand whether your efforts are
producing results.

That’s why marketers use the SMART Goal framework to define goals that are clear,
realistic, and trackable.

Goal Setting
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SMART = Specific, Measurable, Achievable, Relevant, and Time-bound

Example: “Gain 500 new Instagram followers and 50 product inquiries within 30 days.”

This goal gives you a clear target and a deadline, which makes performance easier to track.



Quantitative analysis is based on numbers and data.

It helps you understand the direct performance of your campaign.

Quantitative Analysis
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What to Track:

Number of new followers/subscribers
Website traffic from social media
Leads generated
Sales/revenue from campaigns
Ad spend vs. return

Example: If you spent Rs. 2,000 on ads and earned Rs. 6,000 in sales, your profit is Rs. 4,000.



Qualitative analysis looks at non-numeric data that gives insight into how people feel
about your brand or content.

Qualitative Analysis
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What to Look For:

Example: You receive 20 DMs thanking your page for helpful tips. Though it's not numerical, it shows your
content is creating value and brand trust..

Comments showing appreciation or criticism
Customer reviews and feedback
Brand mentions or tags
Sentiment analysis (positive, neutral, negative tone)
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Branding is how your audience identifies, connects with, and remembers you on social media.
Whether you're a person or a business, your brand should tell a clear, consistent story about who
you are and what you stand for.

Personal Branding

Personal branding is about promoting yourself as a professional, student, or content creator. It
involves showing your personality, skills, interests, and values in a way that builds trust and creates
opportunities.

Why Personal Branding Matters:

Helps you stand out in job markets or networking.
Builds authority in your area of interest (e.g., marketing, finance, fashion).
Opens doors to internships, collaborations, and speaking opportunities.
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How to Build a Personal Brand:

Use a professional profile picture and cover photo.
Write a strong, honest bio that explains who you are and what you do.
Share content regularly about your field, thoughts, projects, and learnings.
Be authentic—don’t copy others; focus on your real journey.
Interact with others: like, comment, and share ideas.

Example: A BBA student creates a LinkedIn profile and shares weekly tips on productivity,
internship updates, and finance book reviews. Over time, they are recognized by HR managers and
peers in their field.

Social Media for Branding: Personal & Business Branding
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Business Branding

Business branding means creating a clear and professional image of your company that customers
can easily recognize and trust.

It includes visual elements, tone of voice, customer service style, and even the type of content you
post.
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Branding Elements

Element Purpose

Profile Picture Usually your business logo—should be clear and recognizable.

Cover Banner Displays your tagline, contact, or what your business offers.

Bio and Contact Info Tells who you are, what you do, and how to reach you.

Brand Colors & Tone Use consistent colors and tone (fun, professional, casual, etc.).

Posting Style Maintain a consistent format—caption style, hashtags, content layout.
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Social media isn’t just for promoting products—it’s a powerful tool for building relationships
with customers, businesses, and the broader community. These relationships lead to trust,
loyalty, and long-term engagement, which are essential for brand success.

B2C (Business-to-Consumer)

In B2C relationships, businesses interact directly with individual customers. The goal is to
meet their needs, solve problems quickly, and offer value through engaging content.

How B2C Works on Social Media:

Posting special offers, discounts, and new arrivals
Replying to comments and DMs
Running contests or giveaways
Sharing user-generated content (UGC)

Example: A pizza outlet uses Instagram to post daily deals and responds to customer DMs about order tracking or menu
items.
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B2B (Business-to-Business)

B2B relationships involve connecting with other businesses to collaborate, share services, or 
form partnerships.

How B2B Works on Social Media:

Sharing industry news and insights
Posting case studies and success stories
Networking with other professionals
Using LinkedIn for outreach and lead generation

Example: A digital marketing company connects with HR firms on LinkedIn to offer employer
branding services. They share tips on content marketing and tag client businesses in posts.
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Customer Service via Social Media

Today, customers expect instant replies. Many people message brands on Instagram,
Facebook, or Twitter instead of calling or emailing.

Good Social Media Customer Service Includes:

Fast responses to queries in comments or inbox
Using chatbots for FAQs and basic help
Apologizing and solving complaints publicly (to show responsibility)
Thanking users for positive feedback

Why It Matters:

Fast, helpful service builds trust and encourages repeat business.
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Community Building

This is about creating a loyal group of followers who feel emotionally connected to your
brand. It’s more than selling—it’s about forming a bond.

How to Build a Community:

Ask questions or run Q&A sessions (Stories, Live sessions)
Share and tag followers' posts (UGC)
Host polls or mini challenges
Appreciate your most active followers

Example:

A beauty brand thanks one follower every week for their makeup posts using the brand's
products—this builds loyalty and encourages others to post too.
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What is SEO?

SEO (Search Engine Optimization) is the process of making your website or content more
visible on search engines like Google. When someone searches for a product, service, or
topic, SEO helps ensure your website appears higher in the results, bringing you more
visitors.

How Social Media Helps SEO (Indirectly)

While social media signals do not directly change search engine algorithms, they support
SEO by increasing the reach and visibility of your content.

1. Drives Traffic to Your Website

When you share blog posts, videos, or product links on social media, it can send more
people to your website.
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More traffic tells Google your content is valuable.

2. Increases Brand Mentions and Backlinks

If people share your content or talk about your brand, it increases your brand authority.

Bloggers or websites might link back to your site, which improves SEO.

3. Boosts Engagement Signals

Content that gets lots of likes, shares, and comments performs better.

These engagement metrics show Google that users are interested, which may lead to better
rankings over time.
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Key Benefits of Social Media for SEO

Benefit Explanation

Better Google Ranking More clicks and shares can help your content rank higher in search results.

Higher Website Traffic Social media acts like a door to bring users to your website.

Improved Online Presence When your content is seen and shared often, your brand becomes more trusted.

Example  A travel blog writes a post: “Top 5 Places to Visit in Pokhara.”
 They share this on Facebook, and people start liking, commenting, and sharing. As traffic
increases, Google sees that the blog is getting attention—and boosts its ranking. More people
searching “places to visit in Pokhara” now see that blog in the top 5 results.
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Tips to Maximize SEO via Social Media

Add links to your website in your bios, posts, and stories.
Use keyword-rich descriptions when sharing content (e.g., “Check out our free business
plan template!”).
Create shareable content: infographics, tips, videos, and how-tos.
Encourage followers to tag friends, which increases visibility.

Types of SEO

1.On-Page SEO
2.Off-Page SEO
3.Technical SEO




