Social Media Marketing

Unit-4 Social Media Strategy, Marketing Tips, and
Promotion Techniques
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Social Media Strategy: Goals, Planning, Strategies,
Monitoring, and Analysis

A social media strategy is a step-by-step plan that guides how a brand or business
will use social media platforms to achieve its marketing goals. It helps ensure
consistent, effective communication and maximizes results by aligning efforts with
specific business objectives.

Social media strategy steps:
1. Define Goals

The first step is to define clear and measurable goals that align with the overall
marketing or business strategy.
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Social Media Strategy: Goals, Planning, Strategies,
Monitoring, and Analysis

Types of Goals
Increase brand Drive website Improve customer
awareness traffic engagement
Generate leads Provide customer
or sales support

SMART Goals are commonly used (Specific, Measurable, Achievable, Relevant, Time-bound).
Example: "Increase Instagram engagement rate by 20% in the next 2 months."
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Social Media Strategy: Goals, Planning, Strategies,
Monitoring, and Analysis

2. Planning
Planning involves deciding:

e Which platforms to use (e.g., Instagram, Facebook, LinkedIn)
e Content formats (e.g., images, short videos, carousels, blogs)

e Posting schedule (days and times when your audience is most active)
e Team roles and budget allocation

This step ensures you’re prepared with the right content, tools, and resources to run
consistent campaigns.

Example: Post 3 times a week on Instagram (Monday, Wednesday, Saturday) using
reels and product photos.
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Social Media Strategy: Goals, Planning, Strategies,
Monitoring, and Analysis

3. Strategies

Strategies define the creative and messaging direction to reach your audience ' ,
effectively.

C 4
Elements of Strategy:

e Tone and voice (formal, friendly, humorous, motivational) "
* Type of campaigns (holiday offers, influencer collabs, behind-the-scenes)

e Platform-specific approach (Reels on Instagram, polls on LinkedIn) ey

Example: Use emotional storytelling in posts to build a deeper connection with your
audience, such as customer success stories or community involvement.
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Social Media Strategy: Goals, Planning, Strategies,
Monitoring, and Analysis

4. Monitoring
Monitoring means tracking performance in real-time or over a short period using tools.
Monitoring Tools:

e Meta Business Suite (Facebook & Instagram)

e Hootsuite, Buffer, Sprout Social

e Built-in platform analytics (Twitter/X Analytics, LinkedIn Insights)

Track:

e |ikes, shares, comments

e Reach and impressions

e Click-through rates (CTR)

e Story views and profile visits
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Social Media Strategy: Goals, Planning, Strategies,
Monitoring, and Analysis

5. Analysis

Analysis involves reviewing performance data weekly or monthly to evaluate what
worked and what didn’t. It helps in refining your strategy and making data-driven
decisions.

Key Questions for Analysis:

e Which posts had the highest engagement?

e What time generated the most interaction?

e Which platform gave the best return on investment (ROI)?
e Are the goals being met?

Example: If video content on Instagram receives double the engagement compared to
static images, shift more focus towards reels or short-form videos.

-Nickesh Paudel



Tips for Effective Social Media Marketing: Customization,
Optimization, Guidelines, and Evaluation

To succeed in social media marketing, it’s not just about posting regularly—it’s about
posting the right content, on the right platform, at the right time, and in the right way.
Below are essential tips categorized into four key areas to make your social media
efforts more effective:

1. Customization

Customization means adapting your content style and messaging to fit each social
media platform and its specific audience.

Key Practices:
e Platform-based Content:

o Use short, entertaining videos for TikTok and Instagram Reels.
o Use professional, text-rich content for LinkedIn.
o Use visual storytelling and hashtags for Instagram and Facebook.
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Tips for Effective Social Media Marketing: Customization,
Optimization, Guidelines, and Evaluation

e Localized Content:

o Use local languages and references that connect with regional audiences.
o |ncorporate cultural events, holidays, or trends to make posts more relatable.

e Audience-based Tailoring:

o Understand your audience's preferences and create content accordingly (fun,
informative, motivational, etc.).

Example: A Nepali food brand posting a “Dashain special recipe” in Nepali on Facebook
to connect with local users.
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Tips for Effective Social Media Marketing: Customization,
Optimization, Guidelines, and Evaluation

2. Optimization

Optimization ensures your content performs well by fine-tuning the timing, quality,
and structure of your posts.
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e Analyze when your audience is most active and schedule posts accordingly (e.g.,
evenings or weekends).

High-Quality Visuals:

e Use sharp, bright, and brand-aligned photos or videos.
e Avoid pixelated or text-heavy images.
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Tips for Effective Social Media Marketing: Customization,
Optimization, Guidelines, and Evaluation

e Clear CTAs (Call-to-Actions):
o Direct users on what to do next: like, share, buy, click, or comment.

Example: “Tap the link in bio to register for the workshop” or “Comment if you want a
discount code!”

3. Guidelines

Social media guidelines help maintain brand consistency and ensure content follows
platform policies.

Key Practices:

e Brand Tone and Style:

o Stick to a consistent voice (e.g., friendly, formal, casual).
o Use brand colors, logo placement, and hashtags consistently.
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Tips for Effective Social Media Marketing: Customization,
Optimization, Guidelines, and Evaluation

e Follow Platform Rules:

o Respect ad guidelines (e.g., avoid banned keywords or restricted content).
o Always credit images, avoid plagiarism, and follow copyright rules.

e Respect Community Standards:

o Do not post misleading or offensive content.
o Respond politely, even in negative comment situations.

4. Evaluation

Evaluation helps measure how well your content is performing and where you need to
improve.

Key Metrics to Track:
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Tips for Effective Social Media Marketing: Customization,
Optimization, Guidelines, and Evaluation

o Reach & Impressions: How many people saw your post and how many times
o Conversions: Sign-ups, purchases, downloads
o Follower Growth: How your audience size changes over time

Key Tools:
e |nstagram Insights, Facebook Page Insights, Twitter Analytics
e Google Analytics for traffic from social media

e Hootsuite, Buffer, or Sprout Social for detailed analytics

Action Point: Use these insights to repeat what works best and modify or remove what
doesn’t.
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Using Social Media for Promotion: Paid Advertising and
Other Methods

Promoting your business on social media is one of the most cost-effective ways to reach
your target audience. It can be done in two major ways: paid advertising and organic (free)
methods. Both are important and can work together to boost results.

Paid Advertising

Paid ads are sponsored posts that appear in users’ feeds, stories, or video platforms.
Businesses pay to show these ads to a specific group of people based on selected filters
like age, location, or interests.

Benefits of Paid Ads:

e Show your post to more people instantly
e Choose your target audience (e.g., only college students or only people from Pokhara)
e Measure exact results (how many clicked, how many bought, etc.)
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Using Social Media for Promotion: Paid Advertising and
Other Methods

Popular Platforms for Ads:

e Facebook Ads
e |nstagram Ads
e LinkedIn Ads
e YouTube Ads

Ad Objectives:

When setting up an ad, businesses choose what they want to achieve, like:

e Brand awareness (more people know your name)
e Website traffic (get people to visit your site)

e Engagement (likes, comments, shares)

e Lead generation (collect emails or signups)

e Sales or conversions
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Using Social Media for Promotion: Paid Advertising and
Other Methods

Example: A small bakery in Kathmandu runs a Facebook Ad to promote its weekend
donut offer. They choose to show the ad only to people aged 20-35 living within 10 km

of their shop.
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Using Social Media for Promotion: Paid Advertising and
Other Methods

Other Promotion Methods

You don’t always need to pay to promote your business. There are several free or low-cost
ways to promote on social media too.

1. Giveaways

Host a small contest to get more followers and visibility.

How it works:

Ask users to like the post, tag 2 friends, and follow your page to win something.

Example: A local clothing store posts: “Win a free t-shirt! Tag 2 friends and follow us to enter!”
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Using Social Media for Promotion: Paid Advertising and
Other Methods

Other Promotion Methods

2. Influencer Collaboration
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L
Work with local influencers (people with a lot of followers) who can promote your product.
Why it works: ‘1
People trust recommendations from influencers they follow. | r) :

Example: A restaurant invites a popular local food blogger to try their momo platter and post
about it on Instagram.
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Using Social Media for Promotion: Paid Advertising and

Other Methods

Other Promotion Methods
3. Email Integration

Use your email newsletters to promote your social pages or share links to social content.

Why it works:
It encourages your existing audience to engage with you on more platforms.

Example: A gym sends an email to all members saying, “Follow us on Instagram to see daily
workout tips.”

Promoting on social media is not just about spending money it’s about being smart. Use
ads when you want quick results. Use giveaways, influencers, and email to grow your
audience naturally.
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Best Practices for Promotion on Social Media

To promote your business effectively on social media, it's not just about what you post—but
how you post, how often, and how well you engage with your audience. Following best
practices ensures that your promotions actually bring results.

1. Be Consistent

Posting regularly builds trust and keeps your brand visible in people’s feeds. Inconsistency
can make followers lose interest or forget about your page.

How to stay consistent:

e Use a content calendar to plan posts for the week/month.
e Choose fixed days to post (e.g., every Monday, Wednesday, and Friday).

Example: A bookstore posts motivational quotes on Mondays, book recommendations on
Wednesdays, and offers on Fridays.
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Best Practices for Promotion on Social Media

2. Engage Actively

Promotion is not a one-way process. You must interact with your audience to build
relationships and trust.

Ways to engage:
e Reply to comments and DMs
e |ike and share user-generated content (UGC)

e Host interactive polls or Q&A sessions in stories

Example: A clothing store replies to a customer asking about size availability in the
comments section.
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Best Practices for Promotion on Social Media

3. Track ROl (Return on Investment)

It’s important to know whether your promotions are actually working or not.

Track: b
e How much money you spent on ads RO'
e How many people clicked, bought, or signed up
e Compare cost vs. result (ROI) Q

Example: If you spent Rs. 500 on a Facebook ad and got 10 sales worth Rs. 2000, that’s a / 7

successful ROI.
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Best Practices for Promotion on Social Media

4. Use Hashtags Wisely
Hashtags help your post reach more people, especially those who don’t follow you yet.
Tips:
e Use a mix of trending hashtags (e.g., #TBT, #MondayMotivation) and niche-specific
hashtags (e.g., #KathmanduFoodies)

e Don’t overuse—4 to 6 relevant hashtags are enough

Example: A food delivery page uses #Lunchtime #FastDelivery #KathmanduEats in their
post.
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Best Practices for Promotion on Social Media

5. A/B Test Ads

A/B testing means trying two different versions of an ad to see which one performs
better.

Test things like:
©o
e Different headlines or captions *
e Different images or videos v

e Different audience targeting

Example: A café runs two Instagram ads—one with a coffee photo, one with a video of a
latte being made. After a week, they check which got more engagement and use that

format more often.

Best practices make your promotional content professional, strategic, and effective.
They help you move from “just posting” to actually growing your brand and achieving

results.
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