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Meaning of Marketing and Social Media

Marketing

Marketing is the process of promoting, selling, and distributing a product or service to
fulfill customer needs and create value. It involves understanding consumer
behavior, identifying target audiences, and developing strategies to communicate
and deliver offerings effectively.

Social Media

Social Media refers to online platforms that enable users to create, share, and
interact with content and communities in real-time. These platforms are widely used
for networking, entertainment, news sharing, and brand communication.
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Purpose of Social Media Marketing

The primary purpose of Social Media Marketing (SMM) is to use social platforms to:
1. Promote Products or Services

Social media allows businesses to showcase their products or services through
engaging content such as images, videos, live demos, and customer testimonials.

Example: A clothing brand posts a short video on Instagram Reels showing their new
summer collection with links to purchase.

2. Increase Brand Visibility and Awareness

Regular posting and interaction help businesses stay visible in the minds of users,
especially when content is shared widely through likes, shares, and hashtags.

Example:
A startup bakery runs a Facebook campaign during a festival with the hashtag
#SweetMoments, helping people discover their brand.
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Purpose of Social Media Marketing

The primary purpose of Social Media Marketing (SMM) is to use social platforms to:
3. Build Relationships with Customers

SMM encourages two-way communication where businesses can respond to queries,
comments, or feedback, helping to build trust and loyalty.

Example: A hotel responds to a guest’s review on Twitter, thanking them and offering
a discount for their next stay.

4. Drive Website Traffic and Generate Leads

Businesses can add links to their website or landing pages in posts, stories, and bios,
directing users to take action like signing up or making a purchase.

Example: An online course provider shares a YouTube video about digital marketing
basics and includes a link in the description to enroll in a paid course.
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Purpose of Social Media Marketing

The primary purpose of Social Media Marketing (SMM) is to use social platforms to:

5. Provide Customer Support and Gather Feedback

Social media is a fast, accessible channel for customer service where businesses can
solve problems and also collect suggestions or complaints for improvement.

Example: A telecom company uses WhatsApp Business to help users troubleshoot
internet issues and ask for service feedback through short surveys.
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Types of Social Media Websites

The primary purpose of Social Media Marketing (SMM) is to use social platforms to:

Social media websites are categorized based on the primary function they serve and the
type of content they support. Below are the major types of social media platforms used
in digital marketing:

1. Social Networking Sites
These platforms are designed to help users build relationships and connect with friends,

family, or colleagues. Users can share updates, photos, and engage with content through
likes, comments, and shares.

Purpose in Marketing: They are effective for building brand communities, running paid
campaigns, and interacting directly with followers.

Examples:
e Facebook — Used for brand pages, events, and Facebook Ads.
e LinkedIn — Professional networking, B2B marketing, and recruitment.
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Types of Social Media Websites

2. Media Sharing Sites

Media sharing platforms focus on uploading and distributing visual and audio content

such as images, short videos, and music. These sites are highly visual and are ideal for
storytelling and product showcasing.

Purpose in Marketing: Great for visual branding, influencer marketing, and viral content.

Examples:

e |nstagram - Image posts, Reels, and Stories.

e TikTok — Short-form video content and trends.

e YouTube - Long-form videos, tutorials, and product reviews.
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Types of Social Media Websites

3. Microblogging Sites

Microblogging platforms allow users to share brief text updates, often accompanied by

images, links, or hashtags. These platforms are suitable for real-time updates,
announcements, or trending topics.

Purpose in Marketing: Effective for brand voice, real-time customer service, and hashtag
campaigns.

Examples:

e X (formerly Twitter) — Used for news sharing, trending hashtags, and quick replies.
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Types of Social Media Websites

4. Discussion Forums

These platforms allow users to post questions, start discussions, and respond to others. CEI— e e

They are community-driven and are often used for peer support, expert advice, and
feedback.

Purpose in Marketing: Brands can participate in relevant conversations, solve problems,
and build trust.

Examples: |

e Reddit — Topic-specific subreddits.
e Quora - Answering user questions with valuable insights. == &= S—————
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Types of Social Media Websites

5. Messaging Platforms

These are chat-based applications that allow direct communication between individuals
and groups. Many now offer business features such as catalogs, bots, and broadcast lists.

Purpose in Marketing: Used for personalized communication, customer support, and
sending promotional messages.

Examples:

e WhatsApp - WhatsApp Business API for support and updates.
e Telegram — Broadcast messages and bot-based interaction.
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Types of Social Media Websites

6. Interest-Based Communities

These platforms are centered around specific topics or hobbies such as cooking, travel, DIY,
fitness, or fashion. Users follow boards, hashtags, or creators with shared interests.

Purpose in Marketing: Excellent for niche product promotion and content discovery.

Examples:
e Pinterest — Visual boards used for inspiration and shopping ideas.

7. Professional Networks

These are platforms focused on career development, business connections, and industry
insights. They support resumes, endorsements, and business pages.

Purpose in Marketing: Ideal for B2B marketing, networking, and employer branding.

Example:

e Linkedln — Job postings, company updates, and professional content sharing.
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Mobile Social Media

Mobile Social Media refers to social media accessed via mobile devices such as
smartphones and tablets. It offers real-time interaction, geo-location tagging, instant
notifications, and mobile-specific features like stories, short videos, and voice messages.

Features of mobile social media

1. On-the-Go Content Sharing and Consumption:

Users can instantly post photos, videos, and updates from anywhere, making content
creation more spontaneous and timely. Audiences can also consume content on-demand

during travel, breaks, or daily routines.

Example: A tourist shares a live Instagram Story from a mountain viewpoint while still at
the location.
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Mobile Social Media

2 . Real-Time Interaction and Notifications:
Mobile apps allow real-time notifications for likes, comments, shares, or messages,
enabling users to stay updated and respond quickly. This promotes continuous

engagement between brands and their followers.

Example: A customer messages a clothing brand via WhatsApp Business and receives a
reply within minutes.

3. Geo-Location Tagging and Targeting:

Many mobile platforms use GPS data to allow users to add location tags to their posts.
Businesses can also run geo-targeted ads to reach local audiences more effectively.

Example: A restaurant targets ads on Facebook to users within a 5 km radius during lunch
hours.
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Mobile Social Media

4. Mobile-Specific Features and Formats:

Mobile platforms offer unique content formats such as vertical videos (Reels, Shorts,
Stories), swipe-up links, voice notes, and camera filters that are optimized for mobile
screens and usage behavior.

Example: A beauty brand uses TikTok filters and trends to promote a new makeup
product.

5. Higher User Engagement Rates:
Mobile-friendly interfaces and notifications encourage more frequent usage, leading to

higher engagement. Users are more likely to interact with posts, videos, and ads when
using their phones.

Example: A poll posted on an Instagram Story gets instant responses due to push
notifications and easy tap interaction.
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Major Social Media Platforms and Their Use in Marketing

Different social media platforms serve unique purposes in digital marketing. Understanding
the strengths of each platform helps businesses choose the right channel for promoting their
products and services. Below is an overview of major social platforms and how they are used
In marketing:

1. Facebook

Facebook remains one of the most widely used platforms globally. It allows businesses to
create dedicated Business Pages for promotions, post updates, engage with followers
through Groups, and run targeted advertisements via Facebook Ads Manager. The
introduction of Facebook Reels has added a short-form video option to compete with TikTok
and Instagram.

Marketing Use:

e Promote offers and events
e Run geo-targeted and interest-based ad campaigns
e Build communities through groups
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Major Social Media Platforms and Their Use in Marketing

2. Instagram

Instagram is a highly visual platform ideal for branding and lifestyle marketing. Features like
Stories, Reels, and Product Tagging enable brands to showcase products creatively.

Influencer marketing is particularly strong on Instagram due to its aesthetic focus and
younger user base.

Marketing Use:
e Share behind-the-scenes content

e Collaborate with influencers
e Use hashtags to improve discoverability
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Major Social Media Platforms and Their Use in Marketing

3.TikTok

TikTok focuses on short, entertaining, and highly engaging videos. The platform is driven by

trends, challenges, and music. It supports influencer collaboration and offers TikTok Ads for
business promotions.

Marketing Use:
e Create viral brand content

e |aunch hashtag challenges
e Engage Gen Z with humor and creativity
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Major Social Media Platforms and Their Use in Marketing

4. X (Formerly Twitter)

X is used for real-time communication and updates. Brands use it for public announcements,

hashtag campaigns, and customer service. Its fast-paced environment makes it ideal for
news-based or trending content.

Marketing Use:

e Handle customer queries
e Announce new product launches
e Participate in trending conversations
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Major Social Media Platforms and Their Use in Marketing

5. YouTube

YouTube is the most powerful video marketing platform, ideal for long-form content such as
tutorials, reviews, and vlogs. It also supports ads before videos (YouTube Ads) and channel
subscriptions.

Marketing Use:
e Publish educational videos and product demos

e Run video ad campaigns
e Collaborate with content creators
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Major Social Media Platforms and Their Use in Marketing

6. Pinterest

Pinterest acts as a visual search engine, where users save ideas (Pins) to their boards. It’s

popular for niches like fashion, food, home décor, and DIY. Businesses can create shoppable
pins that link directly to product pages.

Marketing Use:
e Drive traffic to websites or e-commerce stores
e Share infographics, guides, and tutorials
e Target interest-based audiences
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Major Social Media Platforms and Their Use in Marketing

7. WhatsApp

WhatsApp is a messaging platform now widely used by businesses through WhatsApp

Business. It offers features like catalogues, quick replies, and status updates for marketing
and customer support.

Marketing Use:
e Send personalized messages and promotions
e Share invoices, product images, and updates
e Provide customer service and feedback collection
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Major Social Media Platforms and Their Use in Marketing

8. Telegram

Telegram supports channels for one-way updates and bots for automated responses.

Businesses can use it for broadcast marketing, delivering content such as newsletters,
updates, or product announcements.

Marketing Use:
e Distribute promotional messages to large groups
e Run contests or automated support with bots
e Share PDFs, videos, and exclusive content
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Major Social Media Platforms and Their Use in Marketing

9. LinkedIn

Linkedln is a professional network best suited for B2B marketing, recruitment, and thought

leadership. Brands use it to share industry insights, company achievements, and career
opportunities.

Marketing Use:

e Build authority by posting articles and insights
e Recruit top talent
e Promote services to other businesses
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Common Steps for Marketing on Major Social Media
Platforms

To successfully promote a brand or business on social media, marketers need to follow a
structured approach. The following steps help ensure that social media efforts are

aligned with business goals, reach the right audience, and achieve meaningful
engagement:

1. Define Marketing Objectives

Before starting any campaign, it's essential to set clear and measurable marketing goals.
Objectives should align with the brand's overall vision and be based on outcomes such as
brand awareness, lead generation, sales, or customer engagement.

Example: A mobile phone company launches a campaign aiming to increase website visits
by 25% over one month.
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Common Steps for Marketing on Major Social Media
Platforms

2. Understand the Target Audience
A deep understanding of the target audience is crucial. Marketers must analyze
demographics, interests, behaviors, and pain points to craft messages that resonate. This

helps in creating more personalized and effective content.

Example: A fitness brand identifies its primary audience as women aged 18-30 interested
iIn home workouts and wellness.

3. Select Suitable Platforms

Different platforms attract different user bases. Based on audience insights, marketers
should choose platforms that best match the brand's content type and target
demographics.
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Common Steps for Marketing on Major Social Media
Platforms

Example: A B2B software company focuses on Linkedln for networking and lead
generation rather than TikTok.

4. Create a Content Calendar
Planning content in advance ensures consistency and quality. A content calendar helps
organize posts by date, platform, topic, and media type. It also supports timely

campaigns around events or product launches.

Example: A restaurant schedules weekly Instagram posts, including Monday specials,
weekend deals, and customer testimonials.
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Common Steps for Marketing on Major Social Media
Platforms

5. Desigh Engaging Content
Content should be visually appealing, informative, and platform-appropriate. Use a mix of
formats such as images, videos, polls, and stories. Captions, hashtags, and emojis also

play a role in catching user attention.

Example: An e-commerce store posts a short TikTok video showing a "before-and-after"
product transformation.

6. Optimize for Performance

To improve visibility and engagement, content should be optimized using relevant
hashtags, posting at peak times, tagging locations or people, and using strong CTAs (Call
to Action).
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Common Steps for Marketing on Major Social Media
Platforms

Example: A travel agency uses hashtags like #BudgetTravel and tags tourist destinations
In their Instagram posts.

7. Engage with the Audience

Active interaction builds trust and community. Brands should reply to comments,
respond to messages, and acknowledge feedback. This creates a sense of connection and
improves brand loyalty.

Example: A clothing brand reposts customer photos wearing their products and replies
with thank-you messages.
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Common Steps for Marketing on Major Social Media
Platforms

8. Analyze and Improve

Using analytics tools, marketers must evaluate the performance of posts and campaigns.

Insights such as reach, likes, shares, click-through rates, and conversions help in
identifying what works and what needs improvement.

Example: A digital marketing agency reviews Facebook Insights to see which post had the
highest engagement and replicates its format in future posts.
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